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SUMARY 

The present research work was analized in the nice and wonderful San 

Pablo  lake and this proyect try to creat a  “Centro de Interpretación 

Ambiental Turistica y Museo Ñuca Llacta”  this proyect is based in the 

human development and it was proyected to enviromente protection. The 

specific objectives are first to diagnostic the knowledges that people on 

the town have about their  ancestral culture, secondly to determine how 

people explote natural the resources and to desing a project named “  

Centro de Interpretaciòn Ambiental, Turística y Museo Ñuca Llacta”, this 

will be built in San Pablo Lake Town and to show the magnitude and the 

contribution of this project to the inhabitants. About the technical tourist 

potential we will determine the problems, characteristics and the  objetives 

wich determined we need to make a propositive and descriptive study with 

no experimental desing the population of the town was formed by 2025 

people of these we choose 244 people, and 219 tourist of the total of 1000 

people. Collecting information was basic in this investigation and we used 

test like a good technic then we used descriptive stadistic  instrument with 

the respective porcentage to interpretate and to obtain results that show 

us the touristic potential is not being used well and they are damaging and 

desyoing quickly their natural resources for this reason we suggest  to 

create a program where people participate and with the help of another 

people can protect this great resources. This investigation and project was 

made during march to November it will be finished protecting natural 

resources around San Pablo lake. To realized this project we used 715.00 

this money we spent in technical resources and human resources.  

    

 


